





3 shopping
centres in 2 major
Croatian cities

More than 400 More than
points of sale 20,000,000
visitors
More than 500 ayear 485 million
promotions a year g;r;;: turnover

Most awarded

shopping centres - Close t0 100,000

by customers and .
the industry visitors every Saturday

Investment exceeding Making business
435 million euro with the most
famous brands
for 10 years
Best price-quality
ratio according to

consumers
More than 7,000 free car

First shopping centres parking spaces

offering free electric
vehicles charging point

One million

More than children More than 170,000
Free Wi-Fi 47,000 visited Kid's Jungle unique visitors
newsletter Playroom on citycenterone.hr

recipients






& Our centres are ¥
in the focus of ¢
. attention







6,600,000
visitors o year

2017
160,000,000 € 17)
turn(c;g% more than
140 points of sale
63% female visitors,
% isi &
37% male visitors y ,; ™~ 120,000 - 130,000
| S22 gé visitors a week
2,100 free \ IS5 (2017)
car parking spaces et
100,000 m?

More than 60 million

visitors in 10 years gross su rface

area for lease

46,000 m?

Opening in 2006
pening In net surface for lease

Fxpansion in 2009 More than 500,000 kuna
donated to charity
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6,800,000
visitors o year

(2017)
160,000,000 €

turnover
(2017) more than 140 points of sale

55% female visitors,

45% male visitors 120,000 - 130,000

visitors o week

(2017)
2,400 free
car parking spaces
130,000 m?
gross surface
area
50,000 m?
net surface for lease
More than
270,000 people
Great offer of . peop
. rese oriented to the
entertainment facilities ,
Opened in local area and

2012
towns
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165,000,000 €

turnover
(2017)

63% female visitors,
37% male visitors

2,700 free
car parking spaces

60,000 m2net
surface area for lease

More than one
million tourists and
a large number of
visitors from the
neighbouring
countries

7,500,000
visitors o year
(2017)

more than
190 points of sale

140,000 - 155,000

visitors o week
(2017)

180,000 m?
gross surface area

Most visited
shopping centre

4 in Dalmatia
Opened in .
2010 Regional centre for

shopping and entertainment
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LEASE OF ONE PROMOTIONAL SPACE:
Monday, Tuesday, Wednesday or Thursday (per day)
Yellow Wednesday (15t Wednesday in month)
Friday, Saturday or Sunday (per day)

Friday, Saturday and Sunday (three days in total)

SPECIAL LEASE
CONDITIONS WITH
DISCOUNTS

Two centres 10% discount
Three centres 20% discount

4 weekends within one month time
15% discount

Special price is formed for longer
periods of lease

up to 10 m?
1,000.00 kn
2,000.00 kn
2,000.00 kn

5,000.00 kn

* VAT is not included. Payment is made before the promotion takes place.

up to 20 m?

1,500.00 kn

2,500.00 kn

2,500.00 kn

6,000.00 kn

PROMO STAND
LEASE OPTION

Daily lease 100,00 kn +VAT
Weekend lease 200,00 kn +VAT

Special discounted price
is formed for longer
periods of lease

up to 30 m?
2,000.00 kn
3,000.00 kn
3,000.00 kn

7,500.00 kn

up to 50 m?

3,000.00 kn

5,000.00 kn

5,000.00 kn

10,500.00 kn



MPO

- Each promotion/sale should be in line with the centre opening hours (9 AM to 9 PM/10 PM)
« Mounting and dismounting displays is performed outside of centre opening hours (2 PM/10 PM - 8 AM)
- During opening hours, there should always be someone present at the display (promotor/sales assistant/hostess)

RIANT NOT

- Other provisions are defined by House rules

OTHER LEASE CONDITIONS

- Provider reserves the right to change the prices with timely notification
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NO. 1
MAGAZINE
IN CROATIA

according to number
of read copies

BROY 41 - PROUIECE 2018,
BESFLATMI FRIMIERAK
I550 1849-805]

Stvlish

DANA U
TIEDNU

TF‘E DOV
volani, print, pencil suknja p
UF_TF’.-'-" VIOLET

Na rubu
h‘s emira

Instagram
ULICE VRVE
BOIAMA

Pastelni tonovi

su hit proljeca

“Volim biti svoja”

TRITT

e

A TOP
KOMBINACIIE




Price |ist

13,700 kn

13,300 kn

10,400 kn

11,200 kn

8,000 kn

DISTRIBUTION OF
CITY ONE MAGAZINE

Insertion into Gloria Magazine

Mailshots to more than 2,000
registered recipients

Inside City Center one Zagreb Fast,
Zagreb West and Split

Distribution in the local area oriented
to Centres

Also available online
on www.citycenterone.hr




f you have any further guestions,
case do not hesitate to contact us.

ANITA BASTAJA
Short-term Lease Specialist
Phone: +3851 2424 216
Cell: +385 91 2442 512
E-mail: a.bastaja@cc-real.com






